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NPEAMET
UCCAEAOBAHUA

MbI MpoaHanm3nposann 6onee 60 000 canTOB MHTEPHET-
MarasmHOB Ha YCTaHOBJ/IEHHbIE KO/bl MHCTPYMEHTOB:

« CncteM aHanntkm n A/B-TeCTmpoBaHmA

OHNANH-KOHCYNILTAHTOB
TOBapHbIX pekomMeHaaL
Cunctem RTB v pemapkeTmHra
[apTHEpPCKkMx CPA-ceTen

CpaBHUAM MONYNAPHOCTb JAaHHbIX MHCTRYMEHTOB Cpen TOrM-
200 v cpean BCeX MarasnHOB.

A Takxe cpaBHWAM pe3ynstatel ¢ 2014 rogom



CUCTEMbI CTATUCTUKMH

* YcTaHoBeHbl y 80% CanTOB MarasmHOB

46%
Mcronb3yroT 2 1 bonee cuctem

BbIOpasiv TONLKO OAHY CUCTEMY

6e3 cueTumkoB BoObLLE m 2015

m 2014
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CUCTEMbI CTATUCTUKMH

72%

AHaekc.MeTpuka
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CPEAU TON-200

* 3% He3 0OLLEN3BECTHBLIX CUETUYMKOB (Obl10 8%)
* [lo-npexHemy Bbicoka aond Livelnternet
 Bbipocna pons camntos ¢ Google Analytics

openstat

Liveinternet _ 1%
16%
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Axaexkc.MeTpuka

/ 42%
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A/B-TECTUPOBAHMUE

e lcnonb3yrot 0,5% mMarasnHosB.
« Cpean ton-200 - 7%
e /lonn HE N3MEHUANCH 3a TO/,

Optimizely

[ lonyndpHble
I/ HCprMeHTbl: Visual Website

Optimizer

Adobe test and |
target

r
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LWWAPUHI B COLL.CETSAX

* YCTaHOBNEH Ha 22% CanTOB Mara3smHOB
* 3aMETHO BbIPOCI0 Yncno BK (mnpumepHo B 1,5 pasa)
« Cpean 1on-200 - 30% (pocT BABOE)

' Pluso
Addthis 5%

6%

BKoHTakTe

VIcnonb3yemble Twitter 5%

9%
BUXKETDbI.

Facebook
29%
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BECb ECOMMERCE
HA KOH®EPEHLIUA

02-03 OKTHABPH
MOCKBA, DI TELEGRAPH

Dxontakte InSales retailrocket MouCrnad  fJugekc AVITOww

AILFORUM TPEHAbI 2015 FOA.

: OT TEX, KTO UX CO3
OH®EPEHUMA InSales

2-3 OKTSBPS 2015, i
MOCKBA, LEHTPAAbHbIA TEAETPA®
UHTEPHET-MAT ASUHAM BECINAATHO ERETAILFORUM.RU



http://www.eretailforum.ru/

OHAAMUH-
KOHCYADbTAHTDI

 YcTaHoBeHbl Y 17/% MarasnHoB
« Poct B 1,5 pasa 3a roa. Ho, To/1bko y 6ecnnatHon CUCTeMb!
« Cpean 1on-200 — vy 14% MarasmHoOB (4019 COKpaTMaach)

redhelper -

m 2015
m 2014
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RTB U PEMAPKETHUHI

* 5% MarasmHOB MCMOb3YHOT PEKAAMHbIE MHCTPYMEHTH!
C obpatHoM CBA3brO (RTB 1 pemapkeTmHr)
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% CPEQIM TON-200

* Icnonb3yrot 61% mMarasnHoB (B CpaBHEHMM C 5%)
» /loNnA BblpOC/a HE3HaUYNTENIbHO

| o -

Mythings
Retargeter
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Getintent 4%
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TOBAPHDIE
PEKOMEHAALIUA

 Vlcnone3yrot 1,5% marasmnHos (okono 1000)
« PocT B 1,6 pasa no yactore 1ncrnoab30BaHNA
« Cpean TOM-200 — 28% marasmHoB (HEOGOABLLIOW POCT)

NHcTpymeHTsl Ton-200: [lonynapHble MHCTPYMEHTbI:

Crossss REES46

4%

Crossss

Napoleon

RetailRocket
92%
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NMAPTHEPCKMUE CPA-CETU

e Icnonb3yroT MmeHee 1% (no-npexHemy)

[onynapHocte CPA-ceTen

CKOJ/IbKO MapTHEPOK
MCMOJb3YHOT OAHOBPEMEHHO

ActionPay Myragon

Advaction

_MixMarket
Gdeslon -

o -
[se n bosee
W 2015

m 2014

AdmitAd _

P_CityAds
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CPEAM TOIM-200

« CPA-cetn ncnonbayrot 2/% MarasmHoB
« PocT B 1,5 paza, HO yalle MCNoAb3yrOT OAHY CETb

CKOJ/IbKO MapTHEPOK

[onynapHocTe CPA-ceTen MCMO/Ib3YHOT OAHOBPEMEHHO

Actionpay Myragon
1% e 2% _—Advaction

6%

__MixMarket
14% OaHy ceTb

CityAds __
35%

Gdeslon
16%

/e 1 6onee
W 2015

m 2014

AdmitAd =
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BbiBO/1bl

KOHKYpEeHLMA Ha PbIHKE MHTEPHET-TOPFOBAM CYLLECTBEHHO BbIPOCAA, HO
UMCNO UFPOKOB COKPATUAOCh. Bce akTBHee cneaat 3a TpadrkoM/Lenamm.

PacTét nonynapHocTe AHaekc.MeTpuku, a Ton-200 MarasnHOB akTVBHEWN
nobasnger Google Analytics B aononHeHme K MeTpuike.

Cncrembl A/B-TeCTMpOBaHMA, TOBapPHbIE PEKOMEHAALMN N MHCTRYMEHTbI
napTHépckmx CPA-ceTen aAnd npuBaeyeHUa Tpaduka no-rnpexHemy
MCMOb3YHOT He bonee 2% MarasmHoB

ToBapHble PEKOMEHAALUMM CTaNM Yallle MCNOAb30BaTh HebOobLIME
MarasuHbl, a cpeam 1on-200 BbIPOCAO YNCIO UCMOb3YHOLLMX
napTHépckune CPA-ceTu.

KpyrHble MarasnHbl O4eHb akTUBHO MCMOAb3YHOT MHCTPYMEHTLI RTB U
pemapkeTnHra (61%) B cpaBHeHMK C ocTanbHbIMK (5%), OAHaKO
NOMYAAPHOCTb 3TUX MHCTPYMEHTOB BbIPOC/a HE3HAYUTE/IbHO.

OHNANH-KOHCYALTAaHTbI aKTMBHEW CTaam MCMOAb30BaTh HEOOMbLLNE
MarasmHbl, @ BOT KPYMHble, HA0HOPOT, 4aCTMYHO Yopanu 1x C CanToB.
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NAATOOPMA MHTEPHET-MATASUHA
BCE AASA NMPOLAAX Y)XXE BHYTPM

NHTepHeT naathopma - lNoaaepxka 24x7 - 3anyck 6e3 nporpammmcra - [OTOBbIE MHTErpaLmm

www.insales.ru



http://www.insales.ru/

