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JIOSLIBHOCTH MOOUJIBHOM
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MepbI PbIHKA
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JToAnbHOCTb MOBUNBHOM ayaAnUTOPUMN

Mudbl U peanbHOCTb: Kak NoAopPBaTb A0OBEpUe Nonb3oBaTens?

1. MoO6uibHas peKjlaMa — eIMHCTBEHHBIN
pPeK/JIaMHbIIl HOCUTe/Ib, KOTOPBIA Haval
cBoe cyuecrBoBaHue co CIIAMa. -
PeanbHOCTB!

2. B moO6uIbHOI pexsaMme MHOTO
JIOSUTBHBIX aOOHEHTOB. — Mud!

3. OmnepaTopsl 3HAIOT O CBOUX
nosb3oBaTesnsx. — Mud!

4.  Ayautopust moTpebuTeneii MOOMIbHOMN
pPeKJIaMbl CTPEMUTETBHO PACTeT. —
TODAY |- PeaspHOCTB!
TOMORROW | 5. [TpousBoguTE T MOOUTBHBIX
EVER f CEepPBUCOB, TOPTAJIOB, PACCHIIOK
M3y4YalOT CBOIO ayIUTOPHIO. —
PeanbHOCTB!




nS0L

J1oANbHOCTb MOBUABHOM ayAUTOPUM

[MpoLEeHT A0BEPUA K peKlame Ha pasHbix Hocutenax®
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JToAnbHOCTb MOBUNBHOM ayaAnUTOPUMN

CKO/IbKO MObUbHOM ayauTopumn B Poccum (cpaBHeHue)

Internet Users and Penetration in Select Countries in Internet Users and Penetration in Japan, 2005-2011
Western Europe, 2005-2011 (millions and % of (millions and % of population)
population)

2005 20046 2007 2008 2009 2070 20711
France 246 2 ZB.7 0.9 3.4 358 7.5 38.9

87 .2 (&68.
% of population 43.2% 47.1% S06% 54.5% SEZ% 60.9% 6Z.%%
Germany 37.5 394 420 441 472 498 521 891 (59
% of population 45.5% 47.8% 51.0% 53.5% 574% 60.5% 63.4% 0.9 (F1.
Haly 279 2B.6 301 31.4 327 354 36.2 . p——
P25 (F2T%R)

o of population 48.0% 49.2% 51.8% 54.0% 543% A09% A2.4%
Spain 151 165 183 201 215 227 240
% of population  37.5% 40.8% 45.2% 49.4% 53.1% S56.0% 59.1% 954 (75.1%)
UK 33.7 35.1 3r.2 9.1 423 44 .2 45.0
% of lati 55 5% 57.9% 61.9% &4 7% &9 9% 72 1% T739% Nofe! eMarkefey Wses istorical data frornm tie international

Lot L = i Telecommumnication Union 4TU) as a baseline, penetration figures are based
Note: eManketer uses listonical data from the Infernational arr pamlation estimatas frorr the US Census Buveau s Irdermational Dada
Telscormumunication LUnion (ITLY &5 8 baseline; penetration fgures are based Fase (JOE) an Intevmat usar s defined as sameans wha usas the fntermet
on o IgLon esmmates from the US Census Buresu's intermational Data at least ance per month
Base (DB an internet user is defined as sameone who uses the ntermnet Sauree aldarketer fanuarns 2007
at least omce per month . . Ll
Source. alda, Ler, January 2007 asoz2y woeire elllarketer com
D2 s e e arketer com

mm Ayputopust IHTepHeTa
US Mobile Internet Users and Penetration, 2008-2013 35000 70%
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NoANbHOCTb MOBUABHOM ayaANTOPUM

MeTozbl NOBbILWEHNA NOANABHOCTU AYAUTOPUN: U3YYEHUNE

1. Ormnpockl Ha cepBHcax U pecypcax (coir-
€M XapaKTEePUCTHUKHU), aHATH3
OTIPOCOB, TPOBe/IeHrEe BHYTPEHHUX
MCCJIeTOBaHUM Ha IUIOIIA/IKAX U Ha
cepBucax. - +Sol Mobile Network -
VICCJIeTOBaHMSI.

2. M3y4yeHue nosnb30BaTe/IbCKOMN
AKTUBHOCTH Ha CEPBUCAX M Ha CaiiTax
(rmoBeleHYECKU TapreTHHr). - +Sol
Mobile Network - ncciemoBanus.

3. [TogpoGHBIN U TOYHBIN re0-TapTeTHHT
(maHHbBIE oTIepaTopa, ZAHHbIE
TUIOILIQIKH ).

4. M3yyeHune nHTEpECOB U MPEANIOYTEHUN

Mo/b30BaTe st (TIOTHAs aHATUTHKA
npoduist aboHEHTa).
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JloAnbHOCTb MOBUIBHOW ayaAnTOPUU

MeToabl NOBbILWEHMA NOANBHOCTU ayAUTOPUN: YayULLEHNE CEPBMUCOB

1. KauecTBO MOOU/IbHBIX MIPUTIOXKEHU I U
MOOHJIBHBIX pecypcoB (yao6CTBO
HICITO/Ib30BAHMsI, KA4€CTBO KOHTEHTA,
noTaZiaHuie B ayJJUTOPHIO)

2. KavecTBo 1 yiOOHBII 1IeHOBOM
AWATIa30H OMEePaTOPCKUX CePBHUCOB
CBSI3U.

3. Kommnekrarmus TenedoHOB,

nporpaMmHoOe obecreyeHue.
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NoANbHOCTb MOBUABHOM ayaANTOPUM

MeToabl NOBbIWEHUA NOANBHOCTU ayAUTOPUN: UHMLMATUBA aDOHEHTa

A

1. COB,ZLaHI/Ie KOHTEHTHDbIX
CE'MEHTHUPOBAHHbBIX PACCBIJIOK ITO
HMHTEPpECaM I10/Ib30BaTEJISI U 110

MOATUCKE.
2. CospmaHue KayeCTBeHHBIX
= Pa3HOIIAHOBBIX YZOOHBIX U JIETKUX
_}{AQ.I ECTBO MOOMJTBHBIX PECYPCOB.
] JPOBEPEHO! 3. I loBbIlIeHWe HHTepeca NMOIb30BaTe s B

MOOWIbHBIM cepBuUCaM IJisd
yBe/IMYeHN A NTHULINATH BbI aboHeHTa.




MobunbHaa peknama : nHrerpauma B bonbwon media-mix? +SOL

[1pOrHo3bl

® 2011-2012 — 00beM MOOHMJILHOTO phIHKa Poccuu — 10 8
vH USD

* 2011-2012 B Poccuu - mogpeM MOOMIBHOTO
PEKJIAMHOT'O PhIHKA Ha 12-15 % M0 CpaBHEHHUIO C
IPYTMMU PeKJIaMHBbIMU KaHa/IaMH1

* YBenuueHHe MOJIb30BaTeIbCKOM JTOSLIBHOCTU Ha 7-8 %
K 2012 TO#Yy.

* OO0t 00’beM MeieBOH peKJIaMHOM ayTUTOPHH K 2012
rofly — 15-20 MJIH Ye/I0BeK (aKTHBHBIX CUM-KapT) —
ceifyac 7,5 MJIH TT0JIb30BaTe el MOOMTbHOW PEKJIaMBl,
MO/Ib30BaTe/iel MOOMJIBHOTO MHTEPHEeTA 52 MJIH, K
KOHITy 2012 T'0o/ia — 130 MJIH.
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Enena IlukyHoBa

JlipeKTop 110 MOOMTBHBIM pellleHHUSIM

+Sol

+7-910-470-45-43
Elena.pikunova@sol-agency.ru




